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PREFACE TO THE FIRST EDITION

Today it has become necessary and very important for executive board of directors, managers,
entrepreneurs, academics, diplomats, civil society professionals, pilots, tourists, trade unionists,
Heads of Governments, Monarchy Rulers, government ministers or governors, politicians,
medical professionals, engineers, journalists, teachers, students and many other professionals to
be well educated about the: history, laws, demographics, political, economic and tourism
information of various countries. The modern day world we are now living is now strongly
shaped by the international stature, the conservation of the natural environment, tourism, respect
for human rights, democracy, peace and education levels of countries. It has now become
inevitable for countries to place more value towards improving their nation brands, democracy &
promotion of basic human rights principles, education systems and so on since this ultimately
leads to increased: economic development, foreign direct investments, tourism, foreign currency
reserves, academic literacy, happiness, employment levels and better quality of life.
Interestingly, nowadays a sense of national pride and loyalty amongst citizens in a country is
strongly interrelated to its: nation brand value, employment levels, humanity, economic growth,
low corruption levels, peace initiatives, democracy & human rights culture, unity &
reconciliation efforts, various initiatives to build its human capital, moral behavior of its leaders
and so on. One of the key aims of this book was to help highlight a common phenomenon found
in most of the dominant countries in the world in particular why they are very successful. And
one of the reason involves the fact that they consistently invest more resources towards ensuring
that their social institutions, democratic & human rights laws and technological innovativeness is
maintained in a transparent manner while simultaneously placing more emphasis on uplifting
their rich cultural traditions which enable them to boost their national happiness indexes.
Another key aim of this book was to help highlight the essence behind the natural beauty,
pristine wilderness, rich cultural traditions, democracy and the modernization of infrastructure in
a country and how it helps countries to be successfully ranked as ‘Amazingly Beautiful
Countries’. The purpose of this book was to educate readers about the various global indexes that
help to measure aspects such as: nation brands, happiness, corruption, democracy, economic
development, prosperity, peace and governance rankings of a country in comparison to other
countries in a region or around the world. Another key aim of this book was to promote global

travel amongst the citizens of different countries around the world by highlighting summarized
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basic information of several ‘Amazingly Beautiful Countries’ located in Western Europe, Africa,
Asia, Latin America, Oceania and North America by publishing a free eBook and a print hard
copy since a book is ‘a source of wisdom’ that can positively influence others. | noticed that in
this life we live today humanity can only progress through consistent learning or knowledge

sharing and the desire for consistent learning can only be strengthened through book writing in
various career-fields.
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Chapter 1: United States of America, Switzerland, the
United Kingdom & Republic of India

After reading this chapter you should be able to:

e Define the following terms ‘world’ and ‘national reconciliation’.

e Discuss the key differences between the United States of America, Switzerland, the
United Kingdom & Republic of India.

e Explain why the United States of America, Switzerland, the United Kingdom & Republic
of India are part of the ‘28 Amazingly Beautiful Countries in the World’.

1.1 Introduction

Historically all the corners of the world have one thing in common they ‘all enjoy together’ that
is ‘the beauty of national geographical boundaries’ accompanied by their natural vegetation and
all living organisms. The world is naturally beautiful and there are many countries that have
overtime managed to: (1) invest a lot of their resources (namely: financial, technological, human
etc), (2) learn from their past mistakes, (3) rebrand their national identities, (4) strengthen their
social institutions, (5) uphold human rights, democracy & freedom principles, (5) promote unity,
love, peace, diversity & inclusion amongst their people, (6) promote their tourist attraction
destinations and so on in order to succeed to become some of the most amazing countries in the
world for example the United States of America, Switzerland, the United Kingdom and the
Republic of India. Generally the benchmarking of countries on aspects such as happiness,
beauty, peace, democracy and the upholding of human rights helps to: entrench a culture of
better governance, practice exemplary leadership amongst government leaders, maintain
consistent societal development, achieve improved foreign relations & nation branding
strategies, maintain increased foreign direct investments, achieve increased tourist arrivals,
maintain improved standards of living and so on. The world has evolved over the past decades
and it has ‘become inevitable’ for countries and their citizens to ignore the strong
interrelationship between experiencing good human rights, democracy, governance and freedoms
in a country to: (1) increased tourist arrivals, (2) high foreign direct investments, (3) peace, (4)

unity, (5) happiness, (6) prosperity & nation branding rankings, (7) global university rankings,
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(8) quality of life, (9) increased export markets, (10) succeeding to be nominated to host major
global events on issues such as climate change, sports, tourism, business, health, human rights,
music awards/festivals and so on. Thus it has become very important for countries to ensure that
they prioritize their national image or international stature in order to strengthen their
international diplomacy excellence on issues related to climate change, sports, tourism, business,
health, human rights and so on. Some of the world’s renowned amazingly beautiful nations
include the United States of America, Switzerland, the United Kingdom and the Republic of
India and they will be discussed in this chapter. The following section will cover in-depth aspects

related to the definition of terms.
1.2 Define the following terms ‘world’ and ‘national reconciliation’

Today they are various definitions of the terms ‘world” and ‘national reconciliation’ that were
authored by various academics and business gurus. 1“The term ‘national reconciliation’ is when
a country and its people from all walks of life (in terms of different age groups, gender, religion,
political opinion, marital status, race and so on) decide to reach-out to each other in solidarity of
achieving mutual relations, cooperation, peace, the rule of law, promotion & protection of
freedoms/human rights with the main aim of developing their country’s sovereign wealth, legacy
and unity” (Rudolph. Patrick. Tawanda. Muteswa, 2021:42). In addition the definition of the
term ‘world’ refers to everything that we see and touch from the North, South East or West in all
the countries (Rudolph. Patrick. Tawanda. Muteswa, 2021:139). The following section will cover
the differences between the United States of America, Switzerland, the United Kingdom and the
Republic of India.

1.3 Key differences between the United States of America, Switzerland, the

United Kingdom and the Republic of India

In general there are various differences amongst countries and thus it is important for scholars to

identify these differences for further research purposes. The differences between the United

! Muteswa, R.P.T. (2021) The Magnificence of Respecting Human Rights, Democracy & Freedoms in a Country &
Organizations: (Gathered Articles): A North America, Asia, Africa, Oceania & Europe a 21st Century Perspective.
1%t Edition, ISBN 978-1-77921-415-7, Self Published Book, p42 and p139.
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States of America, Switzerland, the United Kingdom and the Republic of India where

highlighted in Table 1.1 below.

Table 1.1 Major differences between the United States of America, Switzerland, the United

Kingdom and the Republic of India

United States of Switzerland United Kingdom Republic of India
America
« It is geographically « It is geographically * It is geographically « It is geographically

located on the continent of

North America

located on the continent of

Europe.

located on the continent of

Europe.

located on the continent of
Asia (South Asia).

* The capital city of the
United States of America
is Washington, D.C.

* The capital city of

Switzerland is Bern.

* The capital city of the
United Kingdom is
London.

« The capital city of the
Republic of India is New
Delhi.

* 2The total population in
the United States of
America during the year of
2021 in July was estimated
to be 334,998,398.

+ 3The total population in
Switzerland during the
year of 2021 in July was
estimated to be 8,453,550.

+ “The total population in
the  United  Kingdom
during the year of 2020 in
June was estimated to be

67.081 million.

+ 5The total population in
the Republic of
during the year of 2021 in

India

July was estimated to be
1,339,330,514.

* The total land area of the
United States of America
is 9,833,517 sq. km (The
World Factbook 2021.
Washington, DC:
Central Intelligence
Agency, 2021.

* The total land area of
Switzerland is 41,277 sq.
km (The World
Factbook 2021.
Washington, DC:
Central Intelligence
Agency, 2021.

* The total land area of the
United Kingdom is
243,610 sq. km (The
World Factbook 2021.
Washington, DC:
Central Intelligence
Agency, 2021.

* The total land area of the
Republic of India is
3,287,263 sq. km (The
World Factbook 2021.
Washington, DC:
Central Intelligence
Agency, 2021.

2 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.
https://www.cia.gov/the-world-factbook/countries/united-states/

3 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/switzerland/

4 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/united-kingdom/

5 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/india/
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https://www.cia.gov/the-world-factbook/countries/switzerland/
https://www.cia.gov/the-world-factbook/countries/united-kingdom/
https://www.cia.gov/the-world-factbook/countries/india/

https://www.cia.gov/the- | https://www.cia.gov/the- | https://www.cia.gov/the- | https://www.cia.gov/the-
world-factbook/). world-factbook/). world-factbook/). world-factbook/).

Source: Modified: Table Created By The Author Using Information Inspired From (The World Factbook 2021.
Washington, DC: Central Intelligence Agency, 2021. https://www.cia.gov/the-world-factbook/).

The following section will cover aspects about some of the ‘28 Amazingly Beautiful Countries in

the World’ in-depth.

1.4 United States of America, Switzerland, the United Kingdom and the
Republic of India

This educational textbook will cover detailed, relevant and modern information about the ‘28

Amazingly Beautiful Countries in the World’ and these are further explained below.
1.4.1 United States of America

In this 21% century the United States of America is the world’s most popular, celebrated and
highly distinguished nation in the world due to its military prowess, powerful nation brand,
exemplary government leadership, globally present diplomatic missions, strategic foreign
alliance partnerships, tech-savvy culture, globally focused humanitarian aid assistance and so on.
The United States of America is the world’s unquestionable economic, technological, democratic
and highly innovative military powerhouse. ®“The United States is a country located in North
America bordering the Atlantic Ocean and Pacific Ocean. Neighboring countries are Canada and
Mexico. The geography of the United States is varied with mountains in the west, a broad central
plain, and low mountains in the east” (Michigan State University, 2021,
https://globaledge.msu.edu/countries/united-states). "8Furthermore, according to the Michigan

® Michigan State University (2021) United States of America. Available from:
https://globaledge.msu.edu/countries/united-states [Accessed November 11, 2021] © 1994 - 2021 Michigan State

University . All rights reserved

" The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021. https://www.cia.gov/the-world-
factbook/

8 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021. https://www.cia.gov/stories/
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https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://globaledge.msu.edu/countries/united-states
https://globaledge.msu.edu/countries/united-states
http://msu.edu/
http://msu.edu/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/the-world-factbook/
https://www.cia.gov/stories/

State University (2021) the government system is a constitution-based federal republic with a
strong democratic tradition; the chief of state and head of government is the president. The
United States has an advanced mixed economy in which there is a variety of private freedom,
combined with centralized economic planning and government regulation. United States is a
member of the Asia-Pacific Economic Cooperation (APEC) and the North American Free Trade
Agreement (NAFTA) (Michigan State University, 2021,

https://globaledge.msu.edu/countries/united-states). 1%“Climate mostly temperate, but tropical in

Hawaii and Florida, arctic in Alaska, semiarid in the great plains west of the Mississippi River,
and arid in the Great Basin of the southwest; low winter temperatures in the northwest are
ameliorated occasionally in January and February by warm chinook winds from the eastern
slopes of the Rocky Mountains. Major urban areas - population 18.823 million New York-
Newark, 12.459 million Los Angeles-Long Beach-Santa Ana, 8.877 million Chicago, 6.491
million Houston, 6.397 million Dallas-Fort Worth, 5.378 million WASHINGTON, D.C. (capital)

(2021). Natural resources coal, copper, lead, molybdenum, phosphates, rare earth elements,

uranium, bauxite, gold, iron, mercury, nickel, potash, silver, tungsten, zinc, petroleum, natural
gas, timber, arable land;” (The World Factbook 2021. Washington, DC: Central Intelligence

Agency, 2021, https://www.cia.gov/the-world-factbook/countries/united-states/).*Furthermore

according to The World Factbook, Washington, DC: Central Intelligence Agency (2021) Exports
- partners Canada 17%, Mexico 16%, China 7%, Japan 5% (2019). Imports - partners China

18%, Mexico 15%, Canada 13%, Japan 6%, Germany 5% (2019). Telecommunication systems

general assessment: a large, technologically advanced, multipurpose communications system;
reliable Internet available for most of the population though challenges remain in rural areas and
tribal lands; concentration among industry operators; saturated mobile subscriber penetration
rate; national LTE-M services with reassignment of 2G spectrum for 5G, centered in urban areas;

® World Electric Guide (2021) Electric. Available from:

http://www.exportbureau.com/telephone_codes/electric2.html [Accessed November 13]

10 The World Facthook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/united-states/

11 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/united-states/
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operators signed alliance to develop 6G in line with technology standards, and government
policies; almost all citizens have access to both fixed-line and mobile-broadband services;
government fund to connect 5.3 million residences and businesses in rural areas; in pandemic,
emergency funding for Internet and devices related to education; cooperative approach to e-
commerce, health, education, and energy with smart city technology in several areas; federal
subsidies to private satellite Internet constellation with aims for fast, world-wide connections;
(2020) (The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021,
https://www.cia.gov/the-world-factbook/countries/united-states/). The dominance and traditional

exemplary leadership of the United States of America over the past decades has managed to
make America to successfully achieve the following: (1) boost its international stature, (2)
become a fountain of international diplomacy excellence, (3) become highly attractive to foreign
investors as a safe and stable economy, (4) become a thriving technology and new innovative
inventions hub, (5) positively promote & protect democracy, human rights and freedoms within
its shores and other various parts of the world, (6) become an outstanding global leader through
investing and maintaining world peace, food security, humanitarian and educational aid, (7) play
a key role towards positively promoting global climate change literacy & environment protection
initiatives, (8) become a high value, supportive, loyal and strategic partner in most economic
regions around the world and so on. The pillar that has made the United States of America one of
the best nations in the world is the unity, peace and exemplary leadership it enjoys in its society.
Today the United States of America is one of the most supportive nations in the world due to its
values centered society and democratic principles that reach beyond its national borders via its
thriving entertainment industry, tourism, higher tertiary education programs, diplomacy
excellence, technologies, medical science and so on. Furthermore, the USA’s national flag and
national identity have been successfully strategically positioned to become powerful brands (that
signify a culture of peace, democracy, human rights, loyalty to allies, strength, heroism,
excellent results & a better standard of life for all) on the global arena. 1*““Over the past seventy

years, Democratic and Republican administrations alike have understood that American security

12 Hadley, S. of The United States Institute of Peace (2017) America’s Role in the World. Submitted Statement of
Madeleine K. Albright and Stephen J. Hadley Committee on Armed Services. PUBLICATION TYPE: Congressional
Testimony Available from: https://www.usip.org/publications/2017/03/americas-role-world [Accessed October 27,
2021]
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and prosperity at home are linked to economic and political health abroad, and that America does
better when other countries have the incentive and the capacity to work alongside us in tackling
global challenges.”” (Hadley, S. of The United States Institute of Peace, 2017,
https://www.usip.org/publications/2017/03/americas-role-world). Generally there are various

reasons why people love to live, work and identify with the beautiful great nation of the United
States of America. **According to John Mason International (2020) whether you’re chasing a
job, a loved one or simply the American Dream, the USA remains one of the most popular
destinations. The original ‘melting pot’ nation, America has a long tradition of welcoming all
cultures and backgrounds and is a truly great place. It is very much still the land of opportunity.
Healthcare. Healthcare in US is amongst the very best in the world. Well funded hospitals, well
trained staff and world leading medical innovation means you can be confident you will receive
the very best treatment should you need it. Economic Strength. Her economic strength has
helped the USA weather the storms of global depression and financial crises. The US dollar is
the World’s primary reserve currency, a sure sign of stability and respect. Career Opportunities.
America is a country that works hard and takes pride in what they do. Earning a living is
something Americans take pride in and do well with only 5.5% of the population unemployed.
The US also regularly ranks in the top five countries in the world for workforce productivity.
Natural Beauty. While we’re on the subject of America’s wide-open spaces, they’re not just
abundant, they’re also spectacularly beautiful. There are vast lakes the size of a small country,
rugged mountain ranges to ski and climb and coastlines spanning two oceans. From the Grand
Canyon to the Everglades, there are so many natural wonders to explore, the difficult choice is
where to start. The USA’s 58 National Parks and countless managed parks and wilderness areas
are populated by an incredibly diverse ecosystem. It is home to 784 different species of birds,
428 different mammals and 606 different reptiles and amphibians. \Weather. America’s vast size
means you’ll find a climate to suit your needs. From the year round sunshine of California to the
ice bound winters of Alaska, the USA has it all. There are even desert plains and tropical regions,

if that’s your cup of tea. Culinary Culture. Food and drink is a serious business across the USA.

13 John Mason International (2020) Top 10 Reasons to Move to the USA. Available from:

https://www.johnmason.com/usa/top-10-reasons-move-usa-2/ © Copyright 2020 John Mason International. All

Rights Reserved.
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There are over 600,000 restaurants serving recipes from every corner of the world to suit every
taste and budget. Even small towns will have serious, independent restaurateurs serving delicious
food in a friendly environment. This is most definitely a country that takes pride in its food and
sees even the humble breakfast as an opportunity for culinary exploration* (John Mason

International, 2020, https://www.johnmason.com/usa/top-10-reasons-move-usa-2/).

1.4.2 Switzerland (Swiss Confederation)

Switzerland is a Western Europe-based nation that is globally known as the hub of international
diplomacy excellence, humanity, banking, modern green energy architecture, museums, higher
learning education, culinary tourism, a top tourist destination and so on. Over the past number of
years Switzerland has been ranked as having the highest: quality of life, valuable nation brand,
diverse culture and natural beauty in the world. Switzerland is also home to world class
universities and a top notch schooling system that is offered using different languages. *>*“Happy

Country. According to the Happy Planet Index, Switzerland ranks 24th in the world. It combines

four elements to show how efficiently residents of different countries are using environmental
resources to lead long, happy lives. Switzerland is in the Top 10 in three of these categories. The
country is also known for being pacifists and always staying neutral to avoid conflicts. Diversity
and Culture. Switzerland is known to be diverse, and not just geographically. With over 600
museums, this country is the perfect place for lovers of everything art. Rich in culture and arts
the Swiss are especially known for their talent in crafts like watchmaking. One thing about
the Swiss people is they do not forget their old traditions by keeping them alive with pride.
Healthy Lifestyle. Swiss people are known for leading healthy lifestyles and for their

great healthcare  system.” (Merxha, V., 2020, https://studyinginswitzerland.com/why-

switzerland-is-best-country/). In general Switzerland is known as one of the friendliest nation in
the world as a result of: (1) its significant financial contributions towards peacekeeping and

peace in international world bodies that focus on peace such as the United Nations, (2) it is home

14 John Mason International (2020) Top 10 Reasons to Move to the USA. Available from:

https://www.johnmason.com/usa/top-10-reasons-move-usa-2/ © Copyright 2020 John Mason International. All

Rights Reserved.

15 Merxha, V. (2020) 9 Reasons Why Switzerland Is the Best Country In the World. Available from:

https://studyinginswitzerland.com/why-switzerland-is-best-country/ [Accessed November 13, 2021]
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to headquarters offices of many humanitarian international bodies, (3) it is home to the world’s
most powerful and richest corporate or employer brands, (4) it has consecutively hosted many
peacebuilding and peacemaking conferences or meetings of many world leaders over the past
decades to the present day, (5) it has one of the most exemplary philanthropic and happiest
societies, (6) it has a thriving open tourism industry, (7) beautiful historical architecture, (8)
effective climate change policies and many other aspects (Rudolph. Patrick. Tawanda. Muteswa,
2021). 1%<Location Central Europe, east of France, north of Italy. Climate temperate, but varies
with altitude; cold, cloudy, rainy/snowy winters; cool to warm, cloudy, humid summers with

occasional showers. Terrain mostly mountains (Alps in south, Jura in northwest) with a central

plateau of rolling hills, plains, and large lakes. Major lakes (area sg km) Fresh water

lake(s): Lake Constance (shared with Germany and Austria) - 540 sq km; Lake Geneva (shared
with France) - 580 sq km. Languages German (or Swiss German) (official) 62.1%, French
(official) 22.8%, Italian (official) 8%, English 5.7%, Portuguese 3.5%, Albanian 3.3%, Serbo-
Croatian 2.3%, Spanish 2.3%, Romansh (official) 0.5%, other 7.9%; note - German, French,
Italian, and Romansh are all national and official languages; shares sum to more than 100%
because respondents could indicate more than one main language (2019 est.). Exports - partners
Germany 16%, United States 14%, United Kingdom 8%, China 7%, France 6%, India 6%, Italy

5% (2019). Exports - commodities gold, packaged medicines, medical cultures/vaccines,

watches, jewelry (2019). Imports - partners Germany 21%, Italy 8%, United States 6%, France
6%, United Kingdom 5%, United Arab Emirates 5% (2019). Telecommunication systems

general assessment: Switzerland emerged as a European leader for 1Gb/s fiber broadband,
complemented by 5G to 97% of the population; competitive market buttressed by regulator
assurances of 5G-compatible network infrastructure; although not a member of the EU,
Switzerland follows the EU's telecom framework and regulations; Zurich is being developed as a
smart city (2020)” (The World Factbook 2021. Washington, DC: Central Intelligence Agency,

2021. https://www.cia.gov/the-world-factbook/countries/switzerland/).

16 The World Facthook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/switzerland/
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1.4.3 United Kingdom (UK)

The United Kingdom is a Western Europe-based nation that is globally recognized as having
beautiful nature reserves, art museums, historical architecture, world’s largest library archives,
military prowess, a globally celebrated & popular Monarch & Royal Family, hosting major
global events (for example, sports, music, the G-7 summits, climate change & so on), culinary
exploration, multicultural diverse population, tourist attraction destinations, modern
infrastructure accompanied by a highly functional education system, democratic institutions and
rule of law (Rudolph. Patrick. T. Muteswa, 2021). Historically the United Kingdom is globally
known for its contribution towards promoting education and critical initiatives around
peacebuilding and conflict resolution advocacy around the world. ’According to the British
Council (2021) The UK is a country with rich history and culture, stunning countryside, paired
with world-leading modern art, design, culture, fashion and sport. From bustling cities to snow-
capped mountains, rolling green hills to highlands and islands, the UK is beautiful and exploring
is a must. Its relatively small size and good transport links mean that you can see a lot while you
are here. There are four nations that make up the UK: England, Scotland, Wales and Northern
Ireland. Scotland. The UK’s northernmost country, Scotland is a stunning mix of wild beauty
and buzzing cities. From the capital city Edinburgh, home to the iconic hilltop castle and the
world’s biggest arts festival, to the mountain wilderness of the Highlands, and the miles of
untouched beaches dotted along the coastline, Scotland has a lot to offer. \Wales. With three
national parks — Snowdonia, the Pembrokeshire Coast and Brecon Beacons — covering twenty
per cent of Wales, it goes without saying that it’s home to some stunning landscapes. As well as
the mountain ranges, rugged coastline and historic capital, Cardiff, Wales is famous for its
distinctive Welsh language and love of sport. Northern Ireland. Northern Ireland is a country
renowned for its friendly people and natural beauty. In the capital Belfast, you’ll find a great mix
of nightlife and history. Venture to more rural areas to see stunning coastline, such as the Giant’s

Causeway, the famous natural rock formation that has many a legend associated with it. England.

17 British Council (2021) UK Nations. Available from: https://study-uk.britishcouncil.org/moving-uk/student-

life/nations © 2021 British Council. The United Kingdom’s international organisation for cultural relations and
educational opportunities. A registered charity: 209131 (England and Wales) SC037733 (Scotland).
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“*The largest of the four countries of the UK, England also contains the most universities, so
there are plenty of options if you want to study here (British Council, 2021, https://study-
uk.britishcouncil.org/moving-uk/student-life/nations). %“Climate temperate; moderated by

prevailing southwest winds over the North Atlantic Current; more than one-half of the days are
overcast. Terrain mostly rugged hills and low mountains; level to rolling plains in east and

southeast. Natural resources coal, petroleum, natural gas, iron ore, lead, zinc, gold, tin,

limestone, salt, clay, chalk, gypsum, potash, silica sand, slate, arable land. Ethnic groups White
87.2%, Black/African/Caribbean/black British 3%, Asian/Asian British: Indian 2.3%,
Asian/Asian British: Pakistani 1.9%, mixed 2%, other 3.7% (2011 est.). Government type

parliamentary constitutional monarchy; a Commonwealth realm. Exports - partners United States
15%, Germany 10%, China 7%, Netherlands 7%, France 7%, Ireland 6% (2019). Imports -

partners Germany 13%, China 10%, United States 8%, Netherlands 7%, France 6%, Belgium 5%

(2019). Telecommunication systems general assessment: UK’s telecom market remains one of

the largest in Europe, characterized by competition, affordable pricing, and its technologically
advanced systems; mobile penetration above the EU average; government to invest in
infrastructure and 5G technologies with ambition for a fully-fibered nation by 2033; operators
expanded the reach of 5G services in 2020; super-fast broadband available to about 95% of
customers; London is developing smart city technology, in collaboration with private, tech, and

academic sectors; (2020). Communications - note note 1: the British Library claims to be the

largest library in the world with well over 150 million items and in most known languages; it
receives copies of all books produced in the UK or Ireland, as well as a significant proportion of
overseas titles distributed in the UK; in addition to books (print and digital), holdings include:

journals, manuscripts, newspapers, magazines, sound and music recordings, videos, maps, prints,

18 British Council (2021) UK Nations. Available from: https://study-uk.britishcouncil.org/moving-uk/student-

life/nations © 2021 British Council. The United Kingdom’s international organisation for cultural relations and
educational opportunities. A registered charity: 209131 (England and Wales) SC037733 (Scotland).
1% The World Facthook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/united-kingdom/
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patents, and drawings” (The World Factbook 2021. Washington, DC: Central Intelligence
Agency, 2021. https://www.cia.gov/the-world-factbook/countries/united-kingdom/).

1.4.4 Republic of India

20«|_ocation Southern Asia, bordering the Arabian Sea and the Bay of Bengal, between Burma

and Pakistan. Climate varies from tropical monsoon in south to temperate in north. Terrain

upland plain (Deccan Plateau) in south, flat to rolling plain along the Ganges, deserts in west,

Himalayas in north. Natural resources coal (fourth-largest reserves in the world), antimony, iron

ore, lead, manganese, mica, bauxite, rare earth elements, titanium ore, chromite, natural gas,
diamonds, petroleum, limestone, arable land. Languages Hindi 43.6%, Bengali 8%, Marathi
6.9%, Telugu 6.7%, Tamil 5.7%, Gujarati 4.6%, Urdu 4.2%, Kannada 3.6%, Odia 3.1%,
Malayalam 2.9%, Punjabi 2.7%, Assamese 1.3%, Maithili 1.1%, other 5.6%; note - English
enjoys the status of subsidiary official language but is the most important language for national,
political, and commercial communication; there are 22 other officially recognized languages:
Assamese, Bengali, Bodo, Dogri, Gujarati, Hindi, Kannada, Kashmiri, Konkani, Maithili,
Malayalam, Manipuri, Nepali, Odia, Punjabi, Sanskrit, Santali, Sindhi, Tamil, Telugu, Urdu;
Hindustani is a popular variant of Hindi/Urdu spoken widely throughout northern India but is not

an official language (2011 est.). Exports - partners United States 17%, United Arab Emirates 9%,

China 5% (2019). Exports - commodities refined petroleum, diamonds, packaged medicines,

jewelry, cars (2019). Imports - partners China 15%, United States 7%, United Arab Emirates 6%,

Saudi Arabia 5% (2019). Imports - commodities crude petroleum, gold, coal, diamonds, natural
gas (2019)” (The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.
https://www.cia.gov/the-world-factbook/countries/india/). 2“As India’s economy has revived, its

international trade and military posture around the world have grown. For the most part, Indians

are moderately supportive of India’s global engagement” (Stokes, B., 2016,

20 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/india/

2L “How Indians see their place in the world”. Pew Research Center, Washington, D.C. (2016) URL,
https://www.pewresearch.org/global/2016/09/19/3-how-indians-see-their-place-in-the-world/
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www.pewresearch.org). ?*“India's rise to power has led to speculation and expectations about

how it will change the global order. On the one hand, India is huge, with more than 1.3 billion
people, and on track to become the world's third-largest economy” (Council on Foreign
Relations, 2021, https://www.cfr.org/project/indias-role-world). According to the Legatum
Institute Foundation (2020) OVERALL PROSPERITY. India is 101st in the overall Prosperity
Index rankings. Since 2010, India has moved up the rankings table by 9 places. PILLAR

RANKINGS. India performs most strongly in Enterprise Conditions and Governance but is
weakest in Natural Environment. The biggest improvement compared to a decade ago came in

Social Capital?® (Legatum Institute Foundation, 2020, https://www.prosperity.com/globe/india).
2AFurthermore, according to The International Trade Administration, U.S. Department of
Commerce (2021) with the fifth highest GDP in the world, 1.35 billion citizens, and a rising
middle class, India is a top market offering tremendous opportunities. India imported over $2.2
billion in computer and electronic equipment (NAICS code 334) from the United States in 2017.
India has emerged as the second largest manufacturer of mobile handsets in the world. At 1.2
billion (1.18 billion wireless and 20 million wired), India has the second largest number of
telecom subscribers in the world. India has 778 million (755 million wireless and 22 million
wired) broadband subscribers. The Indian telecom sector is the second largest in the world by the
number of subscribers, and India’s mobile economy has been driven by widespread adoption,
with wireless subscriptions representing 98 percent of telephone use. India’s telecom sector was
growing rapidly with the introduction of in-flight connectivity, plans for the rollout of 5G
services to provide seamless coverage, high-speed data, low latency, and highly reliable

communication. The broadcasting sector is comprised of television and radio services. India is

22 Council on Foreign Relations (2021) India’s Role in the World. Available from:

https://www.cfr.org/project/indias-role-world [Accessed November 13, 2021] ©2021 Council on Foreign

Relations. All rights reserved.

23 | egatum Institute Foundation (2020) India. Available from: https://www.prosperity.com/globe/india Copyright

2020 Legatum Institute Foundation. All rights reserved.

2 The International Trade Administration, U.S. Department of Commerce (2021) India - Country Commercial

Guide. Information and Communication Technology. Available from: https://www.trade.gov/country-commercial-

guides/india-information-and-communication-technology [Accessed November 13, 2021] ©2021 The International

Trade Administration, U.S. Department of Commerce.
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the world’s second-largest television (TV) market. At the end of March 2020, there were about
212 million households in India served by cable TV, DTH (direct to home satellite TV), HITS
(headend in the sky satellite TV), and IPTV (internet protocol television) services,... (The
International  Trade  Administration, u.S. Department of  Commerce, 2021,

https://www.trade.gov/country-commercial-quides/india-information-and-communication-

technology). “Life in India can be joyous, tough, colorful, stressful, chaotic but never boring.
Here’s why Life in India is Awesome. 01) India is a food lover’s paradise — nothing beats Indian
food — curries, pakodas, momos, samosas, dosas, naans, sorpotel, kebabs, paneer and so much
more! The best part is how the taste of the food changes from one part of the country to another.
For instance, street food in Delhi is completely different as compared to Mumbai. 02) You will
seldom face a language barrier here, despite the fact we have 22 official languages and 1652
unofficial languages because English unifies all of India. 03) Need your dose of mountain
magic when you’re in India? There’s nothing like the majestic Himalayas! 04) Or tropical
paradise? The pristine white sand beaches with turquoise blue water of the Andaman and
Nicobar Islands are some of the most beautiful beaches in the world — and yet not touristy!”?

(Sonal Kwatra Paladini of Drifter Planet, 2016, https://drifterplanet.com/life-in-india-is-

awesome/). The following section will cover the conclusion of this chapter.

1.5 Conclusion

It can be concluded that the beauty of a country is guided by its human rights, democracy,
freedoms, peace, unity, governance and climate change principles or records as these factors are
strongly interrelated to (1) increased tourist arrivals, (2) high foreign direct investments, (3)
peace, (4) unity, (5) happiness, (6) prosperity & nation branding rankings, (7) global university
rankings, (8) quality of life, (9) increased export markets in a country. In this modern day world
the United States of America, Switzerland, the Republic of India and the United Kingdom have
become part of the amazingly beautiful countries in the world to live, work, partner and trade
with due to their strong stable economies, good governance and democracy principles. In

conclusion it has become inevitable for prosperity to remain consistent or achievable in the long

% Sonal Kwatra Paladini of Drifter Planet (2016) 51 Reasons Why Life in India is AWESOME. Available from:

https://drifterplanet.com/life-in-india-is-awesome/ [Accessed December 14, 2021]
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run if issues related to human rights, democracy, freedoms, peacebuilding, unity and climate
change are ignored as they now shape the future of most of the powerful economies in the world

nowadays.

1.6 Discussion questions

1) Briefly define the following terms ‘world’ and ‘national reconciliation’?

2) List the key differences between the United States of America, Switzerland, the United
Kingdom & Republic of India?

3) Discuss in greater detail why the United States of America, Switzerland, the United Kingdom
& Republic of India are part of the ‘28 Best & Most Beautiful Countries in the World’?
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Chapter 2: The Federal Republic of Germany,
Republic of Zambia & Republic of South Africa

After reading this chapter you should be able to:

e Define the following terms ‘benefit’ and ‘branding’.

e Discuss the key differences between The Federal Republic of Germany, Republic of
Zambia & Republic of South Africa.

e Explain why The Federal Republic of Germany, Republic of Zambia & Republic of
South Africa are part of the ‘28 Amazingly Beautiful Countries in the World’.

2.1 Introduction

The nation brand value of countries is now playing a critical role in their global rankings as the
‘World’s Amazingly Beautiful Countries’ and interestingly The Federal Republic of Germany,
the Republic of Zambia & the Republic of South Africa are some of the most valued nation
brands in the world. The Federal Republic of Germany, the Republic of Zambia & the Republic
of South Africa are now some of the ‘World’s Amazingly Beautiful’ as a result of the following:
(1) highly functional social institutions, (2) peacebuilding initiatives, (3) foreign diplomacy
excellence, (4) popular music and dances, (5) economic growth, (6) increased foreign direct
investments (FDI) rates, (7) increasing climate change literacy, (8) the promotion & respecting
of human rights, democracy and freedoms, (9) highly skilled workforce, (10) international
cooperation with global institutions, (11) internationally recognized immigration policies, (12)
multicultural & diverse societies and so on. Today the Republic of Zambia & the Republic of
South Africa have become the major key players in the tourism, arts/entertainment, information
technology, mining and manufacturing sectors on the continent of Africa and this has greatly
increased their nation brands values or international statures via high tourist arrivals, high export
rates, high foreign currency earnings, global university rankings, global recognition for the
promotion of human rights & democracy principles and so on. The Republic of Zambia & the
Republic of South Africa are globally renowned for being rich in mineral resources and
implementing highly advanced infrastructure development projects on the continent of Africa.

The following section will cover in-depth aspects related to the definition of terms.
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2.2 Define the following terms ‘benefit’ and ‘branding’

Most of the words that are used in the academic field nowadays have numerous definitions that
have been developed by industry experts and academics. 2“The term ‘benefit’ refers to
something an individual, group, entity or organization will gain after consuming, doing, giving,
receiving, thinking and or assuming another thing with the expectation to enjoy some form of
gain in one way or another (Rudolph.Patrick. Tawanda. Muteswa, 2021:41). “For purposes of
this textbook ‘branding’ refers to how a country, organization, group or individuals want to: (1)
appeal, (2) be viewed, (3) be differentiated, (4) be identified, (5) benchmarked and so on by both
its internal stakeholders (such as citizens, people, community, domestic market and so on) and
external stakeholders (such as the international community, international bodies, foreign market
and so on)” (Rudolph. Patrick. Tawanda. Muteswa, 2021:41). The following section will cover
the differences between The Federal Republic of Germany, Republic of Zambia & Republic of
South Africa.

2.3 Key differences between The Federal Republic of Germany, Republic of
Zambia & Republic of South Africa

Each country is unique thus there are various differences amongst countries and it is important to
note that these differences can help to motivate future research topics. The differences between
The Federal Republic of Germany, Republic of Zambia & Republic of South Africa are
highlighted in Table 2.1 below.

% Muteswa, R.P.T. (2021) The Magnificence of Respecting Human Rights, Democracy & Freedoms in a Country &
Organizations: (Gathered Articles): A North America, Asia, Africa, Oceania & Europe a 21st Century Perspective. 1% Edition,
ISBN 978-1-77921-415-7, Self Published Book, p41.
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Table 2.1 Major differences between The Federal Republic of Germany, Republic of

Zambia & Republic of South Africa

The Federal Republic of
Germany

Republic of Zambia

Republic of South Africa

* It is geographically located

on the continent of Europe

« [t is geographically located on the

continent of Africa.

« It is geographically located on

the continent of Africa

* The capital city of The
Federal Republic of Germany

is Berlin.

* The capital city of the Republic of

Zambia is Lusaka.

* The capital cities of the
Republic of South Africa are
Pretoria (executive capital),
Bloemfontein (judicial capital)
& Cape Town (legislative

capital).

« 2'The total population in The
Federal Republic of Germany
during the year of 2021 in July
was around 79,903,481.

» The total population in the
Republic of Zambia during the year
of 2021in July was estimated
around 19,077,816.

» 2The total population in the
Republic of South Africa during
the year of 2021 in July was
estimated to be around
56,978,635.

* The total land area of The
Federal Republic of Germany
is 357,022 sq. km (The World
Factbook 2021. Washington,
DC: Central Intelligence
Agency, 2021.
https://www.cia.gov/the-

world-factbook/).

* The total land area of the
Republic of Zambia is 752,618 sq
km (The World Factbook 2021.
Washington, DC: Central
Intelligence Agency, 2021.
https://www.cia.gov/the-world-
factbook/).

* The total land area of the
Republic of South Africa is
1,219,090 sq. km (The World
Factbook 2021. Washington,
DC: Central Intelligence
Agency, 2021.
https://www.cia.gov/the-world-
factbook/).

27 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/germany/

28 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-

factbook/countries/zambia/#:~:text=35.23%20births%2F1%2C000%20population%20(2021%20est.)

29 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/south-africa/
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| | |

Source: Modified: Table Created By The Author Using Information Inspired From (The World Factbook 2021.
Washington, DC: Central Intelligence Agency, 2021. https://www.cia.gov/the-world-factbook/).

The following section will cover aspects about some of the ‘28 Best Countries in the World’ in-

depth.

2.4 The Federal Republic of Germany, Republic of Zambia & Republic of
South Africa

In general the ‘World’s Amazingly Beautiful Countries’ are many and they are also
geographically located in different regions around the world. Some of the globally renowned
‘Amazingly Beautiful Countries in the World’ are further discussed below.

2.4.1 The Federal Republic of Germany

80« ocation Central Europe, bordering the Baltic Sea and the North Sea, between the
Netherlands and Poland, south of Denmark. Climate temperate and marine; cool, cloudy, wet

winters and summers; occasional warm mountain (foehn) wind. Terrain lowlands in north,

uplands in center, Bavarian Alps in south. Natural resources coal, lignite, natural gas, iron ore,

copper, nickel, uranium, potash, salt, construction materials, timber, arable land. Major rivers (by
length in km) Danube river source (shared with Austria, Slovakia, Czechia, Hungary, Croatia,
Serbia, Bulgaria, Ukraine, Moldova, and Romania [m]) - 2,888 km; Elbe river mouth (shared
with Czechia [s]) - 1,252 km; Rhine (shared with Switzerland [s], France, and Netherlands [m] -

1,233km. note — [s] after country name indicates river source; [m] after country name indicates
river mouth. Ethnic groups German 86.3%, Turkish 1.8%, Polish 1%, Syrian 1%, Romanian 1%,
other/stateless/unspecified 8.9% (2020 est.). note: data represent population by nationality.
Languages German (official); note - Danish, Frisian, Sorbian, and Romani are official minority
languages; Low German, Danish, North Frisian, Sater Frisian, Lower Sorbian, Upper Sorbian,

and Romani are recognized as regional languages under the European Charter for Regional or

30 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/germany/
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Minority Languages. Climate temperate and marine; cool, cloudy, wet winters and summers;

occasional warm mountain (foehn) wind. Government type federal parliamentary republic.

International law organization participation accepts compulsory ICJ jurisdiction with

reservations; accepts ICCt jurisdiction. Exports - partners United States 9%, France 8%, China
7%, Netherlands 6%, United Kingdom 6%, Italy 5%, Poland 5%, Austria 5% (2019). Exports -
commodities cars and vehicle parts, packaged medicines, aircraft, medical cultures/vaccines,
industrial machinery (2019)”3! (The World Factbook 2021. Washington, DC: Central
Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/germany/). 3%“A nation admired for its stable

leadership, Germany is world’s strongest nation brand, BSI score of 84.9 out of 100. Germany is
world’s strongest nation. In addition to measuring nation brand value, Brand Finance also
determines the relative strength of nation brands through a balanced scorecard of metrics
evaluating brand investment, brand equity, and brand performance. For the first time this year,

the nation brand strength methodology includes the results of the Global Soft Power Index — the

world’s most comprehensive research study on nation brand perceptions, surveying opinions of
over 55,000 people based in more than 100 countries. According to these criteria, Germany is the
world’s strongest nation brand with a brand strength score of 84.9 out of 100 and a
corresponding AAA rating. Long renowned for its strong and stable economy and for being
particularly well governed, Germany scores well across the majority of our data points” (Brand

Finance, 2020, https://brandfinance.com/press-releases/germany-is-worlds-strongest-nation).

83«“Germany is the best country in the world, according to new analysis unveiled Wednesday at
the World Economic Forum in Davos. The first-ever Best Countries report awarded Germany the
top spot “in part because of its strong economy, world influence and its focus on key global

issues, such as the migrant crisis and eurozone unity.” Five other EU members made the top 10.

31 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.

https://www.cia.gov/the-world-factbook/countries/germany/

32 Brand Finance (2020) Germany is World’s Strongest Nation. Available from: https://brandfinance.com/press-

releases/germany-is-worlds-strongest-nation © 2021 Brand Finance

33 Dallison, P. (2016) Germany the ‘best country in the world’. Available from: https://www.politico.eu/article/germany-the-best-

country-in-the-world-top-where-to-live-best-place-davos/ POLITICO Europe is a subsidiary of Axel Springer SE.

31


https://www.cia.gov/the-world-factbook/field/climate
https://www.cia.gov/the-world-factbook/field/government-type
https://www.cia.gov/the-world-factbook/field/international-law-organization-participation
https://www.cia.gov/the-world-factbook/field/exports-partners
https://www.cia.gov/the-world-factbook/field/exports-commodities
https://www.cia.gov/the-world-factbook/field/exports-commodities
https://www.cia.gov/the-world-factbook/countries/germany/
https://brandirectory.com/globalsoftpower
https://brandfinance.com/press-releases/germany-is-worlds-strongest-nation
http://www.usnews.com/news/best-countries
https://www.cia.gov/the-world-factbook/countries/germany/
https://brandfinance.com/press-releases/germany-is-worlds-strongest-nation
https://brandfinance.com/press-releases/germany-is-worlds-strongest-nation
https://www.politico.eu/article/germany-the-best-country-in-the-world-top-where-to-live-best-place-davos/
https://www.politico.eu/article/germany-the-best-country-in-the-world-top-where-to-live-best-place-davos/
https://www.axelspringer.com/en

The rankings are meant to reflect how countries are perceived globally. They were compiled by
U.S. News & World Report, BAV Consulting and the Wharton School of the University of
Pennsylvania. The analysis evaluates 60 nations across 24 rankings lists on a wide range of
criteria, from sustainability to economic influence. The United States is the most powerful
country in the world, with India the leading up-and-coming economy. Germany is the best
country for entrepreneurship, and Luxembourg is the most business friendly. Italy is the country
with the richest tradition and Brazil is the top nation to visit. Canada tops the list of countries
with the best quality of life””” (Dallison, P., 2016, https://www.politico.eu/article/germany-the-
best-country-in-the-world-top-where-to-live-best-place-davos/). 3*““GERMANY STUDY 2018.
GERMANY IN THE EYES OF THE WORLD. For a third time, GIZ has interviewed people

across the globe to find out their perceptions of Germany. About 4,200 statements and theories

provide an insight into how Germany is perceived abroad. Germany in the Eyes of the World.

How is Germany perceived abroad? What are the prevailing expectations and fears given the
current world situation? After evaluating 154 interviews with representatives from the worlds of
politics, business, science and research and civil society in 24 countries, this is clear: in an
increasingly turbulent world, Germany’s stable structures, economic strength and strong sense of
values make the country more popular than ever. As an advocate of Europe and a mediator in
international conflicts, respondents would like to see Germany act more decisively and take a
leading role — without acting alone or in an aggressive manner. These expectations are not new:
one comment from the first phase of the Germany study in 2012 was: ‘Go ahead, try on the
larger shoes — you’ll find they fit!” Interviewees in the current study reaffirmed this message and
held up Germany’s strengths, including its education system, strong civil society and strong
environmental awareness”” (Deutsche Gesellschaft fir Internationale Zusammenarbeit —GI1Z,
GmbH, 2018, https://www.giz.de/en/worldwide/63559.html). 3°According to Deutsche

Gesellschaft fir Internationale Zusammenarbeit —GI1Z, GmbH (2018) State and values. Despite

all the changes in society, Germany remains a country with conservative values. The system of

34 Deutsche Gesellschaft fir Internationale Zusammenarbeit (G1Z) GmbH. (2018) GERMANY STUDY 2018. GERMANY IN
THE EYES OF THE WORLD. Available from: https://www.giz.de/en/worldwide/63559.html [Accessed November 13, 2021]

% Deutsche Gesellschaft fir Internationale Zusammenarbeit (G1Z) GmbH (2018) State and values. Available from:
https://www.giz.de/en/worldwide/63768.html [Accessed November 13, 2021]
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government, strong civil society and respect for human rights are considered the cornerstones of
Germany, and are awarded due recognition as such. Germany as a role model. The system of
government as a whole is viewed as progressive and held in high esteem. When it comes to
political organisation, the party system, federalism, or the social welfare state, Germany appears
to be a role model for the world. The success is primarily attributed to functioning institutions
and a strong and committed civil society. Social cohesion is also perceived positively (Deutsche
Gesellschaft fur Internationale Zusammenarbeit -GlZ, GmbH, 2018,
https://www.giz.de/en/worldwide/63768.html).

2.4.2 Republic of Zambia

$6«Background Multiple waves of Bantu-speaking groups moved into and through what is now
Zambia over the past thousand years. The name was changed to Zambia upon independence in
1964. Location Southern Africa, east of Angola, south of the Democratic Republic of the Congo.
Climate tropical; modified by altitude; rainy season (October to April). Terrain mostly high

plateau with some hills and mountains. Natural resources copper, cobalt, zinc, lead, coal,

emeralds, gold, silver, uranium, hydropower. Major lakes (area sg km) Fresh water

lake(s): Lake Tanganyika (shared with Democratic Republic of Congo, Tanzania, and Burundi) -
32,000 sq km; Lake Mweru (shared with Democratic Republic of Congo) - 4,350 sq km; Lake
Bangweulu - 4,000-15,000 sq km seasonal variation. Geography - note landlocked; the Zambezi

forms a natural riverine boundary with Zimbabwe; Lake Kariba on the Zambia-Zimbabwe border
forms the world's largest reservoir by volume (180 cu km; 43 cu mi). Ethnic groups Bemba 21%,
Tonga 13.6%, Chewa 7.4%, Lozi 5.7%, Nsenga 5.3%, Tumbuka 4.4%, Ngoni 4%, Lala 3.1%,
Kaonde 2.9%, Namwanga 2.8%, Lunda (north Western) 2.6%, Mambwe 2.5%, Luvale 2.2%,
Lamba 2.1%, Ushi 1.9%, Lenje 1.6%, Bisa 1.6%, Mbunda 1.2%, other 13.8%, unspecified 0.4%
(2010 est.). Languages Bemba 33.4%, Nyanja 14.7%, Tonga 11.4%, Lozi 5.5%, Chewa 4.5%,
Nsenga 2.9%, Tumbuka 2.5%, Lunda (North Western) 1.9%, Kaonde 1.8%, Lala 1.8%, Lamba

3 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.
https://www.cia.gov/the-world-
factbook/countries/zambia/#:~:text=35.23%20births%2F1%2C000%20population%20(2021%20est.)
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1.8%, English (official) 1.7%, Luvale 1.5%, Mambwe 1.3%, Namwanga 1.2%, Lenje 1.1%, Bisa
1%, other 9.7%, unspecified 0.2% (2010 est.). Exports - partners Switzerland 29%, China 16%,
Namibia 12%, Democratic Republic of the Congo 9%, Singapore 5% (2019). Exports -

commodities copper, gold, gemstones, sulfuric acid, raw sugar, tobacco (2019). Imports -
partners South Africa 29%, China 14%, United Arab Emirates 12%, India 5% (2019). Imports -
commodities refined petroleum, crude petroleum, delivery trucks, gold, fertilizers (2019).
Reserves of foreign exchange and gold $2.082 billion (31 December 2017 est.), $2.353 billion
(31 December 2016 est.)”®” (The World Factbook 2021. Washington, DC: Central Intelligence

Agency, 2021. https://www.cia.gov/the-world-factbook/). Zambia (is home to 5 star hotels, art

sculpture markets, restaurants and various wildlife nature reserves and it is also home to the
world’s famous Victoria Falls which it shares with its neighboring country named Zimbabwe).
““Victoria Falls (Lozi: Mosi-oa-Tunya, "The Smoke That Thunders") is a waterfall in
southern Africa on the Zambezi River at the border between Zambia and Zimbabwe™” (World
Waterfall Database, 2007 cited in Wikipedia, 2019), Wikipedia, 2019. This article uses material

from the Wikipedia article Victoria Falls, https://en.wikipedia.org/wiki/Victoria_Falls which is

released under the Creative Commons Attribution-ShareAlike 3.0 Unported License (view

authors). %Furthermore, according to The International Trade Administration, U.S. Department
of Commerce (2021) Zambia is a politically stable, multi-party democracy, rich in natural
resources, with an estimated population of 17.8 million, 42 percent of which live in urban
areas. While the country experienced two decades of positive economic growth and a
corresponding expansion of the middle class,.... The economy is expected to grow by only 0.6
percent in 2021. The Zambian economy enjoys liberalized prices on most items and does not
have currency controls. Its main export partners in 2020 were Switzerland (due more to the
location of commaodity traders, rather than actual exportation), China, Singapore, the Democratic

Republic of Congo (DRC), and Luxembourg. During the same period, Zambia’s main import

37 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.
https://www.cia.gov/the-world-
factbook/countries/zambia/#:~:text=35.23%20births%2F1%2C000%20population%20(2021%20est.)

3 The International Trade Administration, U.S. Department of Commerce (2021) Zambia- Country Commercial Guide.

Auvailable from: https://www.trade.gov/country-commercial-guides/zambia-market-overview [Accessed November 13, 2021]

©2021 The International Trade Administration, U.S. Department of Commerce.
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partner was South Africa, followed by China, the United Arab Emirates, India, and Japan. In
2020, Zambia imported $71.8 million in goods from the United States, down 38 percent from the
$99.3 million imported in 2019 (estimates of services imports are unavailable). Zambian imports
of American products consisted primarily of machinery, rubber, and vehicles. Zambia exported
$40.3 million in goods exports to the United States in 2021, compared with $83.0 million in
2019. Zambian exports consisted almost entirely of copper, cobalt, precious stones (primarily
emeralds), and cotton. The United States has signed a trade and investment framework
agreement with the Common Market for Eastern and Southern Africa (COMESA), of which
Zambia is a member (The International Trade Administration, U.S. Department of Commerce,

2021, https://www.trade.gov/country-commercial-guides/zambia-market-overview).

2.4.3 Republic of South Africa

3%« ocation Southern Africa, at the southern tip of the continent of Africa. Climate mostly

semiarid; subtropical along east coast; sunny days, cool nights. Terrain vast interior plateau

rimmed by rugged hills and narrow coastal plain. Natural resources gold, chromium, antimony,

coal, iron ore, manganese, nickel, phosphates, tin, rare earth elements, uranium, gem diamonds,

platinum, copper, vanadium, salt, natural gas. Major rivers (by length in km) Orange (shared

with Lesotho [s], and Namibia [m]) - 2,092 km; Limpopo river source (shared with Botswana,
Zimbabwe, and Mozambique [m]) - 1,800 km; Vaal [s] - 1,210 km note — [s] after country name
indicates river source; [m] after country name indicates river mouth. Ethnic groups Black
African 80.9%, Colored 8.8%, White 7.8%, Indian/Asian 2.5% (2018 est.). Languages isiZulu
(official) 25.3%, isiXhosa (official) 14.8%, Afrikaans (official) 12.2%, Sepedi (official) 10.1%,
Setswana (official) 9.1%, English (official) 8.1%, Sesotho (official) 7.9%, Xitsonga (official)
3.6%, siSwati (official) 2.8%, Tshivenda (official) 2.5%, isiNdebele (official) 1.6%, other
(includes Khoi, Nama, and San languages) 2%; note - data represent language spoken most often
at home (2018 est.). Climate mostly semiarid; subtropical along east coast; sunny days, cool

nights. Government type parliamentary republic. Capital name: Pretoria (administrative capital);

Cape Town (legislative capital); Bloemfontein (judicial capital). Exports - partners. China 15%,
United Kingdom 8%, Germany 7%, United States 6%, India 6% (2019). Exports - commodities.

39 The World Factbook 2021. Washington, DC: Central Intelligence Agency, 2021.
https://www.cia.gov/the-world-factbook/countries/south-africa/
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gold, platinum, cars, iron products, coal, manganese, diamonds (2019). Imports - partners China
18%, Germany 11%, United States 6%, India 5% (2019). Imports - commodities. crude

petroleum, refined petroleum, cars and vehicle parts, gold, broadcasting equipment (2019).
Reserves of foreign exchange and gold $50.72 billion (31 December 2017 est.), $47.23 billion
(31 December 2016 est.)” (The World Factbook 2021. Washington, DC: Central Intelligence
Agency, 2021. https://www.cia.gov/the-world-factbook/countries/south-africa/). **‘South Africa

is a country of frighteningly good possibilities punching way below its weight. Interview with Dr
Petrus de Kock. Dr Petrus de Kock, General Manager - Research, Brand South Africa. In this
year’s Index, South Africa is by far the highest ranked nation from Sub-Saharan Africa. Where
do you see the focus of South Africa’s soft power activity in the coming years as a regional
leader — globally or on the continent of Africa? The soft power assets the South African Nation
Brand has in its ‘arsenal’ are diverse, and resilient. Through several primary research
engagements - in peer African markets, Asia, Europe, and the Americas - Brand South Africa has
found that the country’s profile, reputation, and influence are anchored in several aspects
pertaining to its democratic transparency and free press, its diverse economy, and
infrastructural base. However, towering head and shoulders above the forementioned factors